Introduzione a
“Pop in corso: cantiere di studi sulla cultura pop cinese”
(13 ottobre 2009)

Traduzioni in cinese di “popolare”

1. A7
2. B
3. RAXAL
4. REIXXAE
(Latham 2007: 29-30)

ma anche: B AL !

Definizione di “cultura popolare cinese”

“Popular culture, as the term is used here, consists of ideas, beliefs, and practices that have
origins at least partially indipendent from the state” (Link, Madsen e Pickowicz 1989: 5)

“I use ‘popular culture’ to refer to cultural products produced for the mass market, which
reflect market-determined popular taste and are for enjoyment. This is in contrast to more
elite or high culture which has a much narrower appeal and poses more of an intellectual
challenge to the consumer. It is also in contrast to politically contrived directed culture” (Gold
1993: 908)

“..understanding Chinese popular culture very often requires careful attention to how
precisely the state is involved and related to forms of social and cultural activity and practices.
Popular culture does not exist outside of or in contrast to the state but very often in a constant
and evolving dialogue with it.” (Latham 2007: 31-32)
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